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Agenda

Call 2 launch event, Maastricht 13 March 2024

A) Welcome words, tour de table, 

expectations and what brings Interreg ?

B) Brainstorming, pitch elevator session

C) Action plans, next steps and 

conclusions



Content



Priority 3 
A more social Meuse-Rhine area

Main thematics :

• Labour market and access to quality jobs;

• Education, training and lifelong learning;

• Health;

• Sustainable tourism and culture.



Priority 3 - A more social Meuse-
Rhine area
• 4.i Enhancing the effectiveness and

inclusiveness of labour markets and
access to quality employment through
developing social infrastructure and
promoting social economy.

• 4.ii Improving equal access to inclusive
and quality services in education,
training and lifelong learning through
developing accessible infrastructure,
including by fostering resilience for
distance and on-line education and
training.

• 4.v Ensuring equal access to health care
and fostering resilience of health
systems, including primary care, and
promoting the transition from
institutional to family based and
community-based care.

• 4.vi Enhancing the role of culture and
sustainable tourism in economic
development, social inclusion and social
innovation.



Specific objective 

4.vi Enhancing the role of culture and
sustainable tourism in economic
development, social inclusion and social
innovation



Type of actions
• Development of common tourism projects, contributing to common storylines and a

strategic approach, establishing increased coordination between projects, within a
context of uniform quality standards;

• Creation of integrated offers on cross-border territory level, where the tourism
sector and other sectors like the cultural and heritage sector work more closely
together;

• Development of innovative solutions, awareness and direct support tools and new
business models in tourism, in order to raise competitiveness of SMEs;



Type of actions
• Reinforcing the digital capacities of tourism enterprises, by providing low-

threshold support;

• Developing and using digital technologies to enhance the tourist experience and
to develop quality approaches for service excellence;

• Actions to reinforce the resilience of the tourism sector through training, capacity
building (both to organisations and employees), professionalisation and promotion of
multilingualism;

• Promotion of sustainability in the tourism sector, by enhancing tourism in relation
to nature, promotion of eco-innovation, sustainable development, and the transition to
a circular economy and circular business models; sustainability is meant here in its
broad definition, covering the environmental, social and financial strands);



Type of actions
• Awareness raising and promotion of short circuits for regional tourism products;

• Diversification of tourism by investing in both known and lesser-known, smaller scale
destinations and diverse forms of tourism (cultural, rural, agro-tourism, sport,
health/medical tourism); consequently, contributing to the livelihoods of local and
regional communities;

• Implementation of sustainable mobility solutions and infrastructures, like
sustainable cross-border tourist trails and cycling routes, improving touristic and
leisure quality of the programme area, from the sustainable effects that focusing on
smaller scale and nearby destinations have;



Type of actions
• Development of euregional support structures in the background, for example for

the common use of digital tools, big data collection and analysis, long-term market
research, guest management and mutual knowledge exchange on these topics;

• Programme area broad marketing of top touristic offers/products, focusing on
specific themes, like culinary, architecture, culture, based on a commonly developed
social media campaign concept.



Main target groups

• SMEs and social enterprises (in particular entrepreneurs in the tourism sector);

• Public and private organisations responsible for or involved in tourism policy, like
provinces, municipalities, national agencies, regional tourism and culture promotion
and development organisations, civil society organisations (foundations, NGOs) in the
tourism, culture and nature sector;

• Knowledge and educational institutes specialized in leisure economics and consumer
behavior;

• Natural parks;

• Environmental associations;

• Cultural and creative industry.



Budget Priority 3
Specific Objective Amounts

Financing ERDF (50%)
Labour markets and access to quality jobs 8.736.609 EUR

Education, training and lifelong learning 7.736.361 EUR

Ensuring equal access to health care and fostering resilience of 
health systems

8.005.129 EUR

Enhancing the role of culture and sustainable tourism in 
economic development, social inclusion and social innovation

8.459.055 EUR

ERDF Priority 3 32.937.155 EUR



Indicators

Indicators Unit of measure Final objective

Enterprises supported Number of enterprises 25

Enterprises supported by 
grants

Number of enterprises 20

Enterprises supported with 
non-financial support

Number of enterprises 5

Number of cultural and 
tourism sites supported

Number of sites 9

Organisations cooperating 
across borders

Number of organisations 36



Getting started

Define theme and check compatibility with programme objectives

Reflect on concrete challenges, necessary impacts and corresponding 
products/services

Search for cross-border partners → support from the Regional Antennas

Weigh up costs and financing: 50% EU contribution, raise remaining 50% yourself 
(possibly public co-financing -> contact the Regional Antennas)

Monitor information / updates of the programme



Call to action 

Project development: 

- Brainstorming and ”elevator pitches”







Questions and Follow-up.

Please contact us !

interregmeuserhine.eu

https://www.interregmeuserhine.eu/home
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